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THE VISUAL STORY
CREATING THE VISUAL STRUCTURE OF FILM, TV AND DIGITAL MEDIA
Taylor & Francis If you can't make it to one of Bruce Block's legendary visual
storytelling seminars, then you need his book! Now in full color for the ﬁrst time, this
best-seller oﬀers a clear view of the relationship between the story/script structure
and the visual structure of a ﬁlm, video, animated piece, or video game. You'll learn
how to structure your visuals as carefully as a writer structures a story or a
composer structures music. Understanding visual structure allows you to
communicate moods and emotions, and most importantly, reveals the critical
relationship between story structure and visual structure. The concepts in this book
will beneﬁt writers, directors, photographers, production designers, art directors, and
editors who are always confronted by the same visual problems that have faced
every picture maker in the past, present, and future.

THE VISUAL STORY
CREATING THE VISUAL STRUCTURE OF FILM, TV AND DIGITAL MEDIA
CRC Press If you can't make it to one of Bruce Block's legendary visual storytelling
seminars, then you need his book! Now in full color for the ﬁrst time, this best-seller
oﬀers a clear view of the relationship between the story/script structure and the
visual structure of a ﬁlm, video, animated piece, or video game. You'll learn how to
structure your visuals as carefully as a writer structures a story or a composer
structures music. Understanding visual structure allows you to communicate moods
and emotions, and most importantly, reveals the critical relationship between story
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structure and visual structure. The concepts in this book will beneﬁt writers,
directors, photographers, production designers, art directors, and editors who are
always confronted by the same visual problems that have faced every picture maker
in the past, present, and future.

THE VISUAL STORY
CREATING THE VISUAL STRUCTURE OF FILM, TV AND DIGITAL MEDIA
Taylor & Francis If you can't make it to one of Bruce Block's legendary visual
storytelling seminars, then you need his book! Now in full color for the ﬁrst time, this
best-seller oﬀers a clear view of the relationship between the story/script structure
and the visual structure of a ﬁlm, video, animated piece, or video game. You'll learn
how to structure your visuals as carefully as a writer structures a story or a
composer structures music. Understanding visual structure allows you to
communicate moods and emotions, and most importantly, reveals the critical
relationship between story structure and visual structure. The Visual Story oﬀers a
clear view of the relationship between the story/script structure and the visual
structure of a ﬁlm, video, or multimedia work. An understanding of the visual
components will serve as the guide to strengthening the overall story. The Visual
Story divides what is seen on screen into tangible sections: contrast and aﬃnity,
space, line and shape, tone, color, movement, and rhythm. The vocabulary as well as
the insight is provided to purposefully control the given components to create the
ultimate visual story. For example: know that a saturated yellow will always attract a
viewer's eye ﬁrst; decide to avoid abrupt editing by mastering continuum of
movement; and beneﬁt from the suggested list of ﬁlms to study rhythmic control.
The Visual Story shatters the wall between theory and practice, bringing these two
aspects of the craft together in an essential connection for all those creating visual
stories. Bruce Block has the production credentials to write this deﬁnitive guide. His
expertise is in demand, and he gives seminars at the American Film Institute, PIXAR
Studios, Walt Disney Feature and Television Animation, Dreamworks Animation,
Nickelodeon Animation Studios, Industrial Light & Magic and a variety of ﬁlm schools
in Europe. The concepts in this book will beneﬁt writers, directors, photographers,
production designers, art directors, and editors who are always confronted by the
same visual problems that have faced every picture maker in the past, present, and
future. * Now in full color! * Written by a renowned producer, visual consultant, and
teacher * The material in this books applies to any kind of visual story, including
ﬁlms, animated pieces, video games, and television

FILM DIRECTING SHOT BY SHOT
VISUALIZING FROM CONCEPT TO SCREEN
Gulf Professional Publishing This international best-seller is ﬁlled with visual
techniques for ﬁlmmakers and screenwriters who want to expand their stylistic
knowledge.
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FILM DIRECTING: SHOT BY SHOT - 25TH ANNIVERSARY EDITION
VISUALIZING FROM CONCEPT TO SCREEN
Shot by Shot is the world's go-to directing book, now newly updated for a special
25th Anniversary edition! The ﬁrst edition sold over 250,000 copies, making it one of
the bestselling books on ﬁlm di-recting of all time. Aspiring directors,
cinematographers, editors, and producers, many of whom are now working
professionals, learned the craft of visual storytelling from Shot by Shot, the most
com-plete source for preplanning the look of a movie. The book contains over 800
photos and illustrations, and is by far the most comprehensive look at shot design in
print, containing storyboards from movies such as Citizen Kane, Blade Runner, Deadpool, and Moonrise Kingdom. Also introduced is the concept of A, I, and L patterns as
a way to sim-plify the hundreds of staging choices facing a director in every scene.
Shot by Shot uniquely blends story analysis with compositional strategies, citing
examples then il-lustrated with the storyboards used for the actual ﬁlms. Throughout
the book, various visual ap-proaches to short scenes are shown, exposing the
directing processes of our most celebrated au-teurs -- including a meticulous,
lavishly illustrated analysis of Steven Spielberg's scene design for Empire of the Sun.

STORIES THAT MOVE MOUNTAINS
STORYTELLING AND VISUAL DESIGN FOR PERSUASIVE
PRESENTATIONS
John Wiley & Sons Learn how to use stories and visuals to make
top–notchpresentations It′s called CAST (Content, Audience, Story, & Tell)and it′s
been a quiet success, until now. Developed over atwelve year period as a
presentation method to help EnterpriseArchitects, it was adopted by Microsoft
Enterprise Architectureteams and ﬁltered from IT managers to Sales, and beyond to
majororganizations around the world. Now, thanks to this unique bookfrom an expert
author team that includes two Microsoft presentationexperts, you can learn how to
use this amazing process to createand make high–impact presentations in your
ownorganization. The book helps you build complete visual stories, step by step,by
using the CAST method to ﬁrst create a Story Map and fromthere, a compelling
presentation. It includes sample Story Maps,templates, practical success stories, and
more. You′lldiscover how to go beyond PowerPoint slides to create presentationsthat
inﬂuence your peers and eﬀect change. Explains the secrets of making presentations
and eﬀectingchange using CAST to create Story Maps and from there,high–impact
and visual presentations that tell a story Covers how to apply a range of techniques
and what the resultslook like, using screenshots of presentations, one page hand
outs,and basic delivery with whiteboards Coauthored by Microsoft experts and a
visual design guru whohave years of experience training professionals in
thesemethods Includes sample Story Maps, templates, practical successstories, and
more Learn how to sell your ideas and trigger change in your companywith Stories
That Move Mountains: Storytelling and Visual Designfor Persuasive Presentations.
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3D STORYTELLING
HOW STEREOSCOPIC 3D WORKS AND HOW TO USE IT
Taylor & Francis 3D Storytelling is the ultimate guide for directors,
cinematographers, producers, and designers of stereoscopic 3D movies and videos.
With an emphasis on the aesthetic over the technical, this book is an essential
foundation for showing you how to use 3D creatively to tell a story. Hollywood
producer Bruce Block and Dreamworks stereoscopic supervisor Philip Captain 3D
McNally blend their vast real-world experience and teaching skills to help you learn
how to: * Think in 3D * Integrate 3D design into your script or story * Direct and
design the 3D depth of your shots * Use stereoscopic windows * Work with the depth
cues in 3D * Create a comfortable viewing experience for the audience * Plan editing
and directorial considerations for 3D * Understand closed, open, and unstable 3D
space Brimming with practical information that can be immediately applied to your
3D production, the book also features interviews with some of the industry’s leading
stereographers, as well as 3D diagrams and photographs that illustrate how 3D
works, how it can be controlled in production, and how 3D can be used to tell a story.

THE ART OF CINEMATIC STORYTELLING
A VISUAL GUIDE TO PLANNING SHOTS, CUTS, AND TRANSITIONS
Oxford University Press, USA The Art of Cinematic Storytelling is a practical and
accessible introduction to eﬀective design of shots, cuts, and transitions in
ﬁlmmaking. The author, an experienced storyboard artist who worked on hundreds
of television and ﬁlm projects, invites readers to learn how to tell a story and create
emotions through moving images.

WRITING FOR VISUAL MEDIA
CRC Press Writing for Visual Media focuses on the fundamental problems faced by
writers beginning to create content for media that is to be seen rather than read.
This book takes the student from basic concepts to a ﬁrst level of practice through
an explicit method that trains students to consistently identify a communications
problem, think it through, and ﬁnd a resolution before beginning to write. Through
successive exercises, it helps them acquire the skill and conﬁdence they need to
write eﬀective ﬁlms, corporate and training videos, documentary, ads, PSAs, tv
series and other types of visual narrative. Writing for Visual Media also has a chapter
on writing for interactive media, including promotions, instructional programs, and
games. The book makes the student aware of current electronic writing tools and
scriptwriting software through a companion CD-ROM, which oﬀers links to demos and
enriches the content of the printed book with video, audio, and sample scripts.

DOCUMENTARY STORYTELLING
CREATIVE NONFICTION ON SCREEN
CRC Press Documentary Storytelling has reached ﬁlmmakers and ﬁlmgoers
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worldwide with its unique focus on the key ingredient for success in the growing
global documentary marketplace: storytelling. This practical guide reveals how
today’s top ﬁlmmakers bring the tools of narrative cinema to the world of nonﬁction
ﬁlm and video without sacriﬁcing the rigor and truthfulness that give documentaries
their power. The book oﬀers practical advice for producers, directors, editors,
cinematographers, writers and others seeking to make ethical and eﬀective ﬁlms
that merge the strengths of visual and aural media with the power of narrative
storytelling. In this new, updated edition, Emmy Award-winning author Sheila Curran
Bernard oﬀers: New strategies for analyzing documentary work New conversations
with ﬁlmmakers including Stanley Nelson (The Black Panthers), Kazuhiro Soda
(Mental), Orlando von Einsiedel (Virunga), and Cara Mertes (JustFilms) Discussions
previously held with Susan Kim (Imaginary Witness), Deborah Scranton (The War
Tapes), Alex Gibney (Taxi to the Dark Side), and James Marsh (Man on Wire).

STRUCTURE OF THE VISUAL BOOK
EVERYDAY BUSINESS STORYTELLING
CREATE, SIMPLIFY, AND ADAPT A VISUAL NARRATIVE FOR ANY
AUDIENCE
John Wiley & Sons Everyday Business Storytelling arms you with a simple story
framework that can be applied to any business communication. This practical, easyto-skim guide helps you choreograph your ideas, data, and insights so it’s easy for
your audience to quickly understand what they need to know and do with the
information. Grounded in theory but smothered in practicality, this book shows you
real-world business stories—from the most high-stakes proposals to the “un-sexy”
project updates—to help you become a more credible, authentic, inﬂuential
communicator. Another bonus? Everyday Business Storytelling is ﬁlled with clever
visual techniques to humanize your story, make it memorable, and drive decisionmaking. Everyday Business Storytelling is for people in any role, level, or industry
This book is for busy, talented businesspeople who must churn out presentations,
one-pagers, emails, voicemails, virtual meetings (or any type of business
communication). Everyday Business Storytelling will show you how to apply a simple,
repeatable story structure to anything you say, send, deliver, or present. Having a
structure to kick-start any communication will save you time and provide a common
language when collaborating with others. What You’ll Learn from This Book Part 1:
Once and For All—Let’s Unﬂuﬀ The Reputation of Business Storytelling Before diving
into how to craft a business narrative, you’ll explore the brain science behind why
storytelling is the most eﬀective way to sell your ideas. You’ll learn why strategically
wrapping your data in a story will help you “cut through the noise” and give you the
best shot at getting heard. Part 2: OK, I’m in. How Do I Get Started with Business
Storytelling? Learn the four signposts of storytelling and the critical role each one
plays. Then discover how to identify and weave in your BIG Idea—the one thing you
want your audience to remember—to capture their attention, elevate the
conversation, and make your insights actionable. Part 3: Thanks, Got the Basics.
What Else Can Help Me? Discover how to craft active headlines that advance your
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story and guide your audience, see a case study and samples of BIG Ideas that will
spark inspiration, and explore ﬁve simple design techniques that bring your ideas to
life visually. Part 4: Let’s See the Magic! How Does Storytelling Show Up in Everyday
Business? It’s makeover time! See “before and after” examples that illustrate how
any type of communication can be transformed—whether you’re providing a
recommendation or an update, or crafting an email, presentation, or one-pager. Part
5: But Wait! How Do I Flex My Story? Audiences vary dramatically, and your story
should meet their speciﬁc needs. Learn how to be nimble using a “pivot” strategy,
adjust your story for audiences with diverse interests, choreograph a team-built (and
delivered) story, and get the ultimate low-down on how to capture attention when
meeting virtually. Part 6: All Together Now: Building a Common Language of
Storytelling How does storytelling become widespread in an organization? A culture
of coaching. Learn the process—and helpful tips—for managers to coach their teams
and peers to coach each other.

EXPLORING VISUAL STORYTELLING
Delmar Pub Film, video games, television ads, corporate presentations-whatever
medium you're working in, a visual story is the most compelling way to provide your
audience with information and, more important, with an emotional experience.
Exploring Visual Storytelling analyzes the essential techniques of creating compelling
visual stories. Based on the pioneering work of Minneapolis-based Visual Culture, this
innovative book-DVD package examines and explains the fundamentals of the
medium by covering the seven key concepts behind every visual story: context,
character, conﬂict, plot, 2D space, 3D space, and time. Each topic is thoroughly
explained in print and then applied in the companion DVD, fully demonstrating how
these core concepts work together to create a cohesive, compelling story.

WRITING FOR TELEVISION
A COMPLETE WRITER'S GUIDE TO SERIES, SERIALS AND SOAPS
Oldcastle Books A no-nonsense, direct down-the-lens look at the television industry
written from the point of view of a television drama producer who's been there, done
it, fought some battles and won the odd award. Written in an engaging, anecdotal
tone, Writing for Television provides advice on: Getting an agent The type of writer
television's looking for The tool kit a television writer needs The writer/script editor
relationship How to structure a storyline How to write good treatments and outlines
Packed full of useful insights, links and information, the book includes interviews with
successful television writers working today, pointers on how to work collaboratively
in the industry and how to make good contacts with the people who can further your
career. 'Yvonne delivers a practical, accessible, no-nonsense guide to the world of
writing for popular TV' - Mal Young, Producer, writer and former BBC Controller of
Drama Series 'A very comprehensive and informative book on TV script writing.
Yvonne covers every conceivable point that will help writers wanting to break into
writing for the small screen, whilst at the same time creating a very accessible read'
- Tony McHale, Sanctuary Films
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THE VISUAL LANGUAGE OF COMICS
INTRODUCTION TO THE STRUCTURE AND COGNITION OF SEQUENTIAL
IMAGES.
A&C Black Drawings and sequential images are an integral part of human expression
dating back at least as far as cave paintings, and in contemporary society appear
most prominently in comics. Despite this fundamental part of human identity, little
work has explored the comprehension and cognitive underpinnings of visual
narratives-until now. This work presents a provocative theory: that drawings and
sequential images are structured the same as language. Building on contemporary
theories from linguistics and cognitive psychology, it argues that comics are written
in a visual language of sequential images that combines with text. Like spoken and
signed languages, visual narratives use a lexicon of systematic patterns stored in
memory, strategies for combining these patterns into meaningful units, and a
hierarchic grammar governing the combination of sequential images into coherent
expressions. Filled with examples and illustrations, this book details each of these
levels of structure, explains how cross-cultural diﬀerences arise in diverse visual
languages of the world, and describes what the newest neuroscience research
reveals about the brain's comprehension of visual narratives. From this emerges the
foundation for a new line of research within the linguistic and cognitive sciences,
raising intriguing questions about the connections between language and the
diversity of humans' expressive behaviours in the mind and brain.

STRUCTURING YOUR NOVEL
ESSENTIAL KEYS FOR WRITING AN OUTSTANDING STORY
Lightning Source Incorporated Acclaim for "Structuring Your Novel" "I have long
wished for a book like this. "Structuring Your Novel" is so much more than a writing
craft book-it's a recipe to help writers structure a deep, meaningful journey for their
hero that will captivate readers from beginning to end."-Angela Ackerman, Author of
"The Emotion Thesaurus" "There is absolute gold in this book-and I am grateful that
the author has a real talent for distilling some of the somewhat clunky information
found elsewhere, into really simple-to-understand and easy-to-follow techniques."Robert Scanlon "This book shows a writer how to structure their novel from
beginning to end in a no-nonsense manner. It's fast and easy reading, and MAKES
SENSE "-Carrie C. Spencer About the Book Is Structure the Hidden Foundation of All
Successful Stories? Why do some stories work and others don't? The answer is
"structure." In this IPPY and NIEA-Award winning guide from the author of the
bestselling "Outlining Your Novel," you will learn the universal underpinnings that
guarantee powerful plot and character arcs. An understanding of proper story and
scene structure will show you how to perfectly time your story's major events and
will provide you with an unerring standard against which to evaluate your novel's
pacing and progression. "Structuring Your Novel" will show you: How to determine
the best techniques for empowering your unique and personal vision for your story.
How to identify common structural weaknesses and ﬂip them around into stunning
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strengths. How to eliminate saggy middles by discovering your "centerpiece." Why
you should NEVER include conﬂict in every scene. How to discover the questions you
"don't" want readers asking about your plot-and then how to get them to ask the
right questions. Story structure has enabled countless bestselling and classic
authors. Now it's your turn More Praise for "Structuring Your Novel" "K.M. Weiland
delivers another exceptional resource for writers-oﬀering practical guidance on
everything from crafting a book's hook to its resolution."-Elizabeth Spann Craig,
Author of the Myrtle Clover Mysteries ""Structuring Your Novel" will give you the
blueprint for making your story more powerful. I'm taking this one with me to my
desert island "-Jennifer Ibarra "After ﬁnishing the book, I reviewed my own writing
and was easily able to see where the story wasn't working, understand why it wasn't,
and ﬁgure out what I needed to do to ﬁx it."-Abby Geiger More storytelling assistance
from K.M. Weiland: Outlining Your Novel: Map Your Way to Success-Can outlining
help you write a better story?

CINEMATOGRAPHY: THEORY AND PRACTICE
IMAGE MAKING FOR CINEMATOGRAPHERS AND DIRECTORS
Taylor & Francis There's more to being a DP than holdng a light meter! With this
book as your guide, you are on your way to learning not only about the equipment
and technology, but also about the concepts and thought processes that will enable
you to shoot professionally, eﬃciently, and with artistic mastery. A leading book in
the ﬁeld, Cinematography has been translated into many languages and is a staple
at the world's top ﬁlm schools. Lavishly produced and illustrated, it covers the entire
range of the profession. The book is not just a comprehensive guide to current
professional practice; it goes beyond to explain the theory behind the practice, so
you understand how the rules came about and when it's appropriate to break them.
In addition, directors will beneﬁt from the book's focus on the body of knowledge
they should share with their Director of Photography. Cinematography presents the
basics and beyond, employing clear explanations of standard practice together with
substantial illustrations and diagrams to reveal the real world of ﬁlm production.
Recognizing that professionals know when to break the rules and when to abide by
them, this book discusses many examples of fresh ideas and experiments in
cinematography. Covering the most up-to-date information on the ﬁlm/digital
interface, new formats, the latest cranes and camera support and other equipment,
it also illustrates the classic tried and true methods.

DESIGNING INTERFACES
PATTERNS FOR EFFECTIVE INTERACTION DESIGN
"O'Reilly Media, Inc." Provides information on designing easy-to-use interfaces.

GREENLIT
DEVELOPING FACTUAL/REALITY TV IDEAS FROM CONCEPT TO PITCH
A&C Black How to develop, research, pitch and sell your idea for any type of factual
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or reality television show.

AN INTRODUCTION TO TELEVISION STUDIES
Routledge In this comprehensive textbook, now updated for its third edition,
Jonathan Bignell provides students with a framework for understanding the key
concepts and main approaches to Television Studies, including audience research,
television history and broadcasting policy, and the analytical study of individual
programmes. Features include: a glossary of key terms key terms deﬁned in margins
suggestions for further reading activities/assignments for use in class New and
updated case studies feature: ‘Every Home Needs a Harvey’ ad approaches to news
reporting television scheduling CSI Crime Scene Investigation animated cartoon
series Individual chapters address: studying television, television histories, television
cultures, television texts and narratives, television genres and formats, television
production, television and quality, television realities, television you can’t see,
television audiences, beyond television.

SETTING UP YOUR SHOTS
GREAT CAMERA MOVES EVERY FILMMAKER SHOULD KNOW
A guide for ﬁlmmakers at all levels explains a variety of cinematic techniques used in
ﬁlms, videos, and commercials, and includes tips on basic camera setups and the
use of storyboards

CINEMATIC STORYTELLING
A COMPREHENSIVE GUIDE FOR DIRECTORS AND CINEMATOGRAPHERS
CRC Press This book presents a new, story-based approach to cinematic coverage
and storytelling in ﬁlm and video. It breaks from the conventional idea that shots are
the fundamental unit of ﬁlmmaking, instead exploring the speciﬁcs of determining
coverage. Keyframes in patterns are introduced, delivering scripted material in a
context-rich presentation that supports the storytelling. All the analysis,
interpretation, and creative decision making is done ﬁrst, with shots derived as the
very last step. Scripted material is divided into six categories with associated
patterns. Like cinematic building blocks, these can freely stack up and interconnect,
supporting creativity and avoiding rigid formulas. This approach enables ﬁlmmakers
to tap into the ﬁlm "language" that audiences already understand and put it to
practical use, helping the audience to feel the storytelling deeply. Dozens of ﬁlm
examples are provided throughout, plus conceptual and camera diagrams to
contextualize the methods presented, and exercises are provided to reinforce
concepts. Emphasis is placed on supporting performance and story meaning through
a cinematic context. With all the concepts and decision-making options described
and shown in examples, a scripted scene is analyzed and developed through an
eight-step process, illustrated with storyboard, camera diagrams, and ultimately shot
list descriptions. The book is ideal for ﬁlmmaking students interested in directing and
cinematography, as well as aspiring and early-career ﬁlmmakers, cinematographers,
and directors.
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VISUAL STORYTELLING
HOW TO SPEAK TO YOUR AUDIENCE WITHOUT SAYING A WORD
Visual Storytelling covers all major components of creating powerful images
including lighting, camera functions, composition and storytelling. However, the
main focus of the book is not just creating compelling visuals, but more importantly
creating images that inform and move the audience. Images carry emotional weight
and Visual Storytelling teaches readers how to harness these emotions to maximize
the emotion of the story, while minimizing the amount of dialogue necessary. What
makes Visual Storytelling unique is that it not only covers the theoretical concepts of
ﬁlmmaking but also the technical elements necessary to achieve the emotional
outcome. This combination of theory and practice helps to create well informed and
skilled ﬁlmmakers.

INTERACTIVE PROJECT MANAGEMENT
PIXELS, PEOPLE, AND PROCESS
New Riders As an industry, interactive is diﬀerent. The work entails elements of
software development, marketing, and advertising, yet it’s neither purely technical
nor traditional “agency” work. Delivery methods are diﬀerent, and because the
industry is relatively new, the gap in understanding between the clients buying the
work and the teams building it is often wide. Enter the geek girls guide. Nancy Lyons
and Meghan Wilker don’t just tell you how to deliver digital work, they demonstrate
how to think about it. Interactive Project Management: Pixels, People, and Process
helps clients, agencies, and industry professionals better understand the critical role
of interactive project management, and presents a collaborative, people-focused
approach to delivering high-quality digital work. In this book, the authors: Deﬁne the
unique characteristics of interactive projects Explain the importance of emotional
intelligence in the workplace Discuss communication techniques that help teams
work together more eﬃciently Outline a process and speciﬁc deliverables that clarify
how to think about critical aspects of a project Provide questions, tasks, tips, and
advice that eﬀectively move teams from initiation to launch

DATA-DRIVEN STORYTELLING
CRC Press This book presents an accessible introduction to data-driven storytelling.
Resulting from unique discussions between data visualization researchers and data
journalists, it oﬀers an integrated deﬁnition of the topic, presents vivid examples and
patterns for data storytelling, and calls out key challenges and new opportunities for
researchers and practitioners.

THE FILMMAKER'S EYE
LEARNING (AND BREAKING) THE RULES OF CINEMATIC COMPOSITION
Taylor & Francis This is the only book that combines conceptual and practical
instruction on creating polished and eloquent images for ﬁlm and video with the
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technical know-how to achieve them. Loaded with hundreds of full-color examples,
The Filmmaker's Eye is a focused, easy-to-reference guide that shows you how to
become a strong visual storyteller through smart, eﬀective choices for your shots.
This book has struck a chord worldwide and is being translated into several
languages After a short introduction to basic principles, a variety of shots are
deconstructed in the following format: - Why It Works: an introduction to a particular
type of shot - How It Works: callouts point out exactly how the shot works the way it
does--the visual rules and technical aspects in action - Technical Considerations: the
equipment and techniques needed to get the shot. - Breaking the Rules: examples
where the "rules" are brilliant subverted

BEYOND BULLET POINTS, 3RD EDITION
USING MICROSOFT POWERPOINT TO CREATE PRESENTATIONS THAT
INFORM, MOTIVATE, AND INSPIRE
Pearson Education Unlock the amazing story buried in your presentation—and forget
boring, bullet-point-riddled slides forever! Guided by communications expert Cliﬀ
Atkinson, you’ll walk you through an innovative, three-step methodology for
increasing the impact of your presentation. Discover how to combine classic
storytelling techniques with the power of visual media to create a rich, engaging
experience with your audience. Fully updated for PowerPoint 2010, and featuring
compelling presentation examples from classroom to boardroom, this book will help
transform your presentations—and your business impact!

PRESENTATION ZEN
SIMPLE IDEAS ON PRESENTATION DESIGN AND DELIVERY
Pearson Education FOREWORD BY GUY KAWASAKI Presentation designer and
internationally acclaimed communications expert Garr Reynolds, creator of the most
popular Web site on presentation design and delivery on the Net —
presentationzen.com — shares his experience in a provocative mix of illumination,
inspiration, education, and guidance that will change the way you think about
making presentations with PowerPoint or Keynote. Presentation Zen challenges the
conventional wisdom of making "slide presentations" in today’s world and
encourages you to think diﬀerently and more creatively about the preparation,
design, and delivery of your presentations. Garr shares lessons and perspectives that
draw upon practical advice from the ﬁelds of communication and business.
Combining solid principles of design with the tenets of Zen simplicity, this book will
help you along the path to simpler, more eﬀective presentations.

THE IMAGE OF THE CITY
MIT Press The classic work on the evaluation of city form. What does the city's form
actually mean to the people who live there? What can the city planner do to make
the city's image more vivid and memorable to the city dweller? To answer these
questions, Mr. Lynch, supported by studies of Los Angeles, Boston, and Jersey City,
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formulates a new criterion—imageability—and shows its potential value as a guide
for the building and rebuilding of cities. The wide scope of this study leads to an
original and vital method for the evaluation of city form. The architect, the planner,
and certainly the city dweller will all want to read this book.

THE ART OF FAILURE
AN ESSAY ON THE PAIN OF PLAYING VIDEO GAMES
MIT Press Argues that video games are not fun but actually lead to feelings of
frustration and incompetence and that video games are one of the few mediums that
allow us to experience and experiment with failure.

GRAMMAR OF THE SHOT
Taylor & Francis Whether you're just learning how to frame a shot or simply looking
for a refresher, the third edition of Grammar of the Shot gives you the tools you need
to build a successful visual story that ﬂows smoothly and makes sense to your
audience. Understand the basic building blocks essential for successful shot
composition, screen direction, depth cues, lighting, screen direction, camera
movement, and many general practices that make for richer, multi-layered visuals.
Expand your visual vocabulary, help jumpstart your career in ﬁlmmaking, and watch
visual examples and further instruction on the companion website,
www.focalpress.com/cw/bowen. Designed as an easy-to-use reference, Grammar of
the Shot presents each topic succinctly with clear photographs and diagrams
illustrating the key concepts, and is a staple of any ﬁlmmaker's library. * A simple
and clear overview of the principles of shooting motion pictures--timeless
information that will improve your work * The companion website oﬀers video
instruction and examples to bring the book's lessons to life * Together with its
companion volume Grammar of the Edit, Third Edition these books are exactly what
the beginning ﬁlmmaker needs New to this edition: * A full chapter devoted to
lighting * More script coverage, complete with a sample script * Suggested exercises
and projects for you to practice your skills * End-of-chapter quizzes to test your grasp
of key concepts * New visual examples

THE VISUAL NARRATIVE READER
Bloomsbury Publishing Sequential images are as natural at conveying narratives as
verbal language, and have appeared throughout human history, from cave paintings
and tapestries right through to modern comics. Contemporary research on this visual
language of sequential images has been scattered across several ﬁelds: linguistics,
psychology, anthropology, art education, comics studies, and others. Only recently
has this disparate research begun to be incorporated into a coherent understanding.
In The Visual Narrative Reader, Neil Cohn collects chapters that cross these
disciplinary divides from many of the foremost international researchers who explore
fundamental questions about visual narratives. How does the style of images impact
their understanding? How are metaphors and complex meanings conveyed by
images? How is meaning understood across sequential images? How do children
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produce and comprehend sequential images? Are visual narratives beneﬁcial for
education and literacy? Do visual narrative systems diﬀer across cultures and
historical time periods? This book provides a foundation of research for readers to
engage in these fundamental questions and explore the most vital thinking about
visual narrative. It collects important papers and introduces review chapters
summarizing the literature on speciﬁc approaches to understanding visual
narratives. The result is a comprehensive “reader” that can be used as a
coursebook, a researcher resource and a broad overview of fascinating topics
suitable for anyone interested in the growing ﬁeld of the visual language of comics
and visual narratives.

DESIGNING DATA VISUALIZATIONS
REPRESENTING INFORMATIONAL RELATIONSHIPS
"O'Reilly Media, Inc." Data visualization is an eﬃcient and eﬀective medium for
communicating large amounts of information, but the design process can often seem
like an unexplainable creative endeavor. This concise book aims to demystify the
design process by showing you how to use a linear decision-making process to
encode your information visually. Delve into diﬀerent kinds of visualization, including
infographics and visual art, and explore the inﬂuences at work in each one. Then
learn how to apply these concepts to your design process. Learn data visualization
classiﬁcations, including explanatory, exploratory, and hybrid Discover how three
fundamental inﬂuences—the designer, the reader, and the data—shape what you
create Learn how to describe the speciﬁc goal of your visualization and identify the
supporting data Decide the spatial position of your visual entities with axes Encode
the various dimensions of your data with appropriate visual properties, such as
shape and color See visualization best practices and suggestions for encoding
various speciﬁc data types

INTERFACE SUPPORT FOR CREATIVITY, PRODUCTIVITY, AND
EXPRESSION IN COMPUTER GRAPHICS
IGI Global Interfaces within computers, computing, and programming are
consistently evolving and continue to be relevant to computer science as it
progresses. Advancements in human-computer interactions, their aesthetic appeal,
ease of use, and learnability are made possible due to the creation of user interfaces
and result in further growth in science, aesthetics, and practical applications.
Interface Support for Creativity, Productivity, and Expression in Computer Graphics is
a collection of innovative research on usability, the apps humans use, and their
sensory environment. While highlighting topics such as image datasets, augmented
reality, and visual storytelling, this book is ideally designed for researchers,
academicians, graphic designers, programmers, software developers, educators,
multimedia specialists, and students seeking current research on uniting digital
content with the physicality of the device through applications, thus addressing
sensory perception.
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ADOBE PHOTOSHOP CS5 FOR PHOTOGRAPHERS
A PROFESSIONAL IMAGE EDITOR'S GUIDE TO THE CREATIVE USE OF
PHOTOSHOP FOR THE MACINTOSH AND PC
Taylor & Francis With the new edition of this proven bestseller, Photoshop users can
master the power of Photoshop CS5 with internationally renowned photographer and
Photoshop hall-of-famer Martin Evening by their side. In this acclaimed reference
work, Martin covers everything from the core aspects of working in Photoshop to
advanced techniques for professional results. Subjects covered include organizing a
digital workﬂow, improving creativity, output, automating Photoshop, and using
Camera RAW. The style of the book is extremely clear, with real examples, diagrams,
illustrations, and step-by-step explanations supporting the text throughout. This is,
quite simply, the essential reference for photographers of all levels using Photoshop.
All DVD content is now available online at
www.focalpress.com/cw/evening-9780240522005/ for kindle and eBook readers.

THE FILMMAKER'S EYE: THE LANGUAGE OF THE LENS
THE POWER OF LENSES AND THE EXPRESSIVE CINEMATIC IMAGE
Routledge The Language of the Lens explores the expressive power of the camera
lens and the storytelling contributions that this critical tool can make to a ﬁlm
project. This book oﬀers a unique approach to learning how lenses can produce
aesthetically and narratively compelling images in movies, through a close
examination of the various ways lens techniques control the look of space,
movement, focus, ﬂares, distortion, and the "optical personality" of your story’s
visual landscape. Loaded with vivid examples from commercial, independent, and
world cinema, The Language of the Lens presents dozens of insightful case studies
examining their conceptual, narrative, and technical approaches to reveal how
master ﬁlmmakers have harnessed the power of lenses to express the entire range
of emotions, themes, tone, atmosphere, subtexts, moods, and abstract concepts.
The Language of the Lens provides ﬁlmmakers, at any level or experience, with a
wealth of knowledge to unleash the full expressive power of any lens at their
disposal, whether they are shooting with state-of-the-art cinema lenses or a
smartphone, and everything in between.

THE VISUAL STORY
CREATING THE STRUCTURE OF FILM, TV, AND DIGITAL MEDIA
VISUAL DATA STORYTELLING WITH TABLEAU
STORY POINTS, TELLING COMPELLING DATA NARRATIVES
Addison-Wesley Professional Tell Insightful, Actionable Business Stories with Tableau,
the World’s Leading Data Visualization Tool! Visual Data Storytelling with Tableau
brings together knowledge, context, and hands-on skills for telling powerful,
actionable data stories with Tableau. This full-color guide shows how to organize
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data and structure analysis with storytelling in mind, embrace exploration and visual
discovery, and articulate ﬁndings with rich data, carefully curated visualizations, and
skillfully crafted narrative. You don’t need any visualization experience. Each chapter
illuminates key aspects of design practice and data visualization, and guides you
step-by-step through applying them in Tableau. Through realistic examples and
classroom-tested exercises, Professor Lindy Ryan helps you use Tableau to analyze
data, visualize it, and help people connect more intuitively and emotionally with it.
Whether you’re an analyst, executive, student, instructor, or journalist, you won’t
just master the tools: you’ll learn to craft data stories that make an immediate
impact--and inspire action. Learn how to: • Craft more powerful stories by blending
data science, genre, and visual design • Ask the right questions upfront to plan data
collection and analysis • Build storyboards and choose charts based on your
message and audience • Direct audience attention to the points that matter most •
Showcase your data stories in high-impact presentations • Integrate Tableau
storytelling throughout your business communication • Explore case studies that
show what to do--and what not to do • Discover visualization best practices, tricks,
and hacks you can use with any tool • Includes coverage up through Tableau 10

INTRODUCTION TO CINEMATOGRAPHY
LEARNING THROUGH PRACTICE
Routledge Introduction to Cinematography oﬀers a practical, stage-by-stage guide to
the creative and technical foundations of cinematography. Building from a skillsbased approach focused on professional practice, cinematographer and author Tania
Hoser provides a step-by-step introduction for both cinematographers and camera
assistants to the techniques, processes, and procedures of working with cameras,
lenses, and light. She provides hands-on insight into negotiating with production
constraints and understanding the essentials of the image workﬂow from shot to
distribution, on projects of any scope and budget. Richly illustrated, the book
incorporates exercises and sample scripts throughout, exploring light, color,
movement, ‘blocking’, and pacing scenes. The principles and techniques of shaping
and controlling light are applied to working with natural light, ﬁlm lamps, and, as
with all areas of cinematography, to low budget alternatives. This makes
Introduction to Cinematography the perfect newcomer’s guide to learning the skills
of cinematography that enables seamless progression from exercises through to full
feature shoots. Assessment rubrics provide a framework to measure progress as the
reader’s ability to visually interpret scripts and enhance the director’s vision
develops. The book also teaches readers: To understand and develop the
combination of skills and creativity involved in cinematography; Photographic
principles and how they are applied to control focus exposure, motion blur, and
image sharpness; To identify the roles and skills of each member of the camera
department, and how and when each are required during a shoot; The order and
process of lighting on all scales of productions and the use and application of the
four main types of lamps; How to use waveforms, false color, and zebras for
monitoring light levels, and meters for guiding exposure choices; The principles of
the color wheel, color palettes, and the psychological eﬀects of color choices; How to

15

16

shoot for diﬀerent types of ﬁction and nonﬁction/documentary ﬁlms and how to
apply these skills to other genres of TV and ﬁlm production; Strategies for both
starting and progressing your career within cinematography and the camera
department. **Winner of 'Best new Textbook in Humanities and Media Arts' in the
Taylor and Francis Editorial Awards 2018**

CINEMATIC STORYTELLING
THE 100 MOST POWERFUL FILM CONVENTIONS EVERY FILMMAKER
MUST KNOW
What the industry's most succcessful writers and directors have in common is that
they have mastered the cinematic conventions speciﬁc to the medium.
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